Review SEM August 5th to August 11th

Current Objective

Generate as many relevant clicks as possible during buying season. Start to evaluate DNI tracking. Evaluate impact on mobile bounce rate with new interface.

Analysis

Google sales campaign clicks were very slightly up to 2488 from 2474. 

Google rental campaign clicks were down to 1491 from 1617. This is likely seasonal. 

Total Google spending was $4253 and total clicks were 3979.

Bing sales campaign clicks were slightly down to 965 from 993 whereas Bing rental campaign clicks were strongly up to 939 from 838.

Total Bing spending was $1455 and total Bing clicks were 1904. 

Suggestions

Still waiting for feedback on budget increase suggestions from last week.

What We Will Work on Next Week

Continue to adjust bids on Google
Continue to adjust Bing bids
Start to look at call data
[bookmark: _GoBack]Continue to evaluate the impact of the mobile UI change
